INTERNATIONAL BRANDS

1665

1812

CONSTRUCTION MATERIALS

FINANCIAL SERVICES

CHAIRMAN & CEO: PIERRE-ANDRÉ DE
CHALENDAR

CHAIRMAN & CEO: MICHAEL CORBAT

SAINT-GOBAIN

HEADQUARTERS: COURBEVOIE, FRANCE
MARKET CAP: $22.5 B / REVENUES: $49.3 B
ASSETS: $50.3 B
Founded by Jean-Baptiste Colbert in the 16th century under
the reign of Louis XIV, the Royal Mirror Glass Manufactory
developed a revolutionary procedure for making mirror
glass: table casting. It opened its main production site in a
small village in the northeast of the kingdom, Saint-Gobain,
from which it took its name. Confronted with the emergence
of strong international competition in the 19th century,
Saint-Gobain developed a large chemical division which
supported the development of glass works outside French
borders. Glass was becoming a construction material in its
own right with the growth of architecture combining steel
and glass for large public edifices such as railway stations,
exhibition centers, greenhouses, indoor food markets,
covered walkways and department stores. The 20th century
was a century of diversification. Saint-Gobain became
interested in all types of glass products and took advantage
of the considerable growth of the automotive market and
contemporary architecture. The merger with Pont-àMousson in 1970 marked a turning point in the history of the
Group, deeply transformed by the strong trend toward
mergers and acquisitions. While it remained an essentially
European group until the 1950's, Saint-Gobain began its
quest over the next decade to conquer other continents by
increasing its acquisitions and setting up new factories.
Under the chairmanship of Jean-Louis Beffa, the Group grew
from 18 to 64 countries. Since becoming President of
Saint-Gobain in 2007, Pierre-André de Chalendar has
dynamized the Group's international development by putting
sustainable housing at the heart of the company’s strategy.

CITIBANK

HEADQUARTERS: NEW YORK, USA
BRAND VALUE: $11.4 B
REVENUES: $ 97.1 B
Citibank is the consumer division of financial services
multinational Citigroup. Citibank was founded in 1812
as the City Bank of New York, and later became First
National City Bank of New York. In 1865, the bank
joined the national banking system of the United
States under the National Bank Act and became The
National City Bank of New York. By 1868, it was one
of the largest banks in the United States; by 1893 it
was the largest bank in New York, and the following
year it was the largest within the United States.
National City Bank became the first U.S. national bank
to open an overseas banking office when it opened a
branch in Buenos Aires, Argentina, in 1914. By 1919,
the bank had become the first U.S. bank to have $1
billion in assets. Following its merger with the Chase
Manhattan Bank, National City's long-time New York
rival in 1955, the bank changed its name to The First
National City Bank of New York, and then shortened it
to First National City Bank in 1962. In 1967, First
National City Bank reorganized as a one-bank holding
company, First National City Corporation, or "Citicorp"
for short. However, the bank had been nicknamed
"Citibank" since the 1860s, when City Bank of New
York adopted it as an eight-letter wire code address.
"Citicorp" became the holding company's formal
name in 1974, and in 1976, First National City Bank
was renamed Citibank.
(Figures for Citigroup are different)
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1837

1837

APPAREL/ACCESSORIES

RETAIL/SPECIALTY STORES

HERMÈS
INTERNATIONAL

TIFFANY & CO.

CEO: ALESSANDRO BOGLIOLO

CEO: HENRI-LOUIS BAUER
HEADQUARTERS: PARIS, FRANCE
BRAND VALUE: $18.1 B
MARKET CAP: $71.5 B
REVENUES: $7 B / ASSETS: $8.5 B
In 1837, Thierry Hermès first established a
harness workshop in the Grands Boulevards
quarter of Paris, dedicated to serving
European noblemen. Hermes's son,
Charles-Émile, took over management from
his father in 1880 and moved the shop to 24
rue du Faubourg Saint-Honoré, where it
remains. With the help of his sons Adolphe
and Émile-Maurice, Charles-Émile introduced
saddlery and started selling his products
retail. In 1900, the firm offered the Haut à
Courroies bag, specially designed for riders
to carry their saddles with them. After
Charles-Émile Hermès's retirement, sons
Adolphe and Émile-Maurice took leadership
and renamed the company Hermès Frères.
By 1914, up to 80 saddle craftsmen were
employed. Subsequently, Émile-Maurice was
granted the exclusive rights to use the
zipper for leather goods and clothing,
becoming the first to introduce the device in
France. In 1918, Hermès introduced the first
leather golf jacket with a zipper, made for
Edward, Prince of Wales. Throughout the
1920s, Émile-Maurice added accessories and
clothing collections. He also groomed his
three sons-in-law (Robert Dumas, Jean-René
Guerrand, and Francis Puech) as business
partners. In 1922, the first leather handbags
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HEADQUARTERS: NEW YORK, USA
were introduced. In 1924, Hermès
established a presence in the USA and
opened two shops outside of Paris. In 1929,
the first women's couture apparel collection
was previewed in Paris. Robert DumasHermès, who succeeded Émile-Maurice after
his death in 1951, closely collaborated with
brother-in-law Jean-René Guerrand. Where
he incorporated the Hermès name into his
own, Dumas-Hermès. The company also
acquired its Duc-carriage-with-horse logo
and signature orange paper boxes in the
early 1950s. The perfume business became
a subsidiary in 1961. Jean-Louis Dumas, the
son of Robert Dumas-Hermès, became
chairman in 1978 and throughout the 1980s,
Dumas strengthened the company's hold on
its suppliers, resulting in Hermès' gaining
great stakes in prominent French glassware,
silverware acquiring venerable tableware
manufacturers such as Puiforcat, St. Louis,
and Périgord. By 1993 Hermès had gone
public on the Paris stock exchange. The
425,000 shares floated at $55 at the time
were oversubscribed by 34 times. To this
time, the Hermès family still retains a strong
hold of about 80% in stocks, placing
Jean-Louis Dumas and the entire family on
the Forbes list of billionaires. In 2015,
Hermès has announced an increase of its
turnover of 9.7%, which represents more
than €4 billion in sales. In March 2018,
Hermès opened its largest, multi-story shop,
in Middle East, at The Dubai Mall. In 2019, the
brand was ranked 33rd in the Forbes List
"World's Most Valuable Brands".

MARKET CAP: $13 B
REVENUES: $4.4 B
ASSETS: $5.3 B
The history of Tiffany dates back to 1837
when 25-year-old Charles Lewis Tiffany
and his friend John B Young opened a
small stationery and fancy goods store
in New York City. Charles Tiffany was a
visionary merchant with a passion for
the rarest and most extraordinary
gemstones. Charles Tiffany continued to
redefine glamour and style with the
purchase of jewels from French
aristocrats in the 1840s. Marking the
first appearance of major gemstones in
the U.S., the press took note and
crowned him the "King of Diamonds.”
The frenzy for royal jewels culminated in
1887 when Charles Tiffany purchased
nearly one-third of the French Crown
Jewels in an auction at the Louvre in
Paris. Charles understood that large
diamonds of superlative quality had a
hypnotic effect on people. He cemented
his reputation as a purveyor of luxury
goods when he unveiled the Tiffany

Diamond. This 287.42-carat
diamond was cut to 128.54 carats
with 82 facets, becoming one of
the most important yellow
diamonds in the world and
drawing thousands of visitors to
the New York flagship each year,
where it remains today. Tiffany &
Co. soon grew into a global design
house at the forefront of
innovative jewelry design and
expert craftsmanship with around
13,000 employees. The Company
operates more than 300 TIFFANY
& CO. retail stores worldwide, as
part of its omni-channel approach.
In November 2019, the French
luxury group LVMH, controlled by
billionaire Bernard Arnault, has
scooped up the heritage American
jeweler Tiffany & Co. for $16.2
billion, making it the biggest
luxury brand acquisition ever and
adding to the firm’s portfolio,
which includes Louis Vuitton,
Marc Jacobs and Sephora.

VE N T U RE MAGAZ I N E

| 55

50

BRANDS OF HERITAGE

INTERNATIONAL BRANDS

1845

1847

PROFESSIONAL SERVICES

LUXURY RETAIL

DIVERSIFIED/CONGLOMERATE

CEO: PUNIT RENJEN

CEO: CYRILLE VIGNERON

CEO: JOE KAESER

HEADQUARTERS: LONDON, UK
BRAND VALUE: $12.4 B / REVENUES: $46.2 B

HEADQUARTERS: PARIS, FRANCE

HEADQUARTERS: MUNICH, GERMANY

BRAND VALUE: $ 10.7 B
REVENUES: $7.4 B

BRAND VALUE: $13.8 B
MARKET CAP: $97 B
REVENUES: $98.3 B
ASSETS: $164.2 B

DELOITTE

In 1845, William Welch Deloitte opened an office in London, United Kingdom.
Deloitte was the first person to be appointed an independent auditor of a public
company, namely the Great Western Railway. In 1890, Deloitte opened a branch
office on Wall Street, managed by Edward Adams and P.D. Griffiths. This was
Deloitte's first overseas venture. Other branches soon opened in Chicago and
Buenos Aires. In 1898 P.D. Griffiths returned from New York to become a partner
in the London office. In 1896, Charles Waldo Haskins and Elijah Watt Sells formed
Haskins & Sells in New York. It was later described as "the first major auditing
firm to be established in the country by American rather than British
accountants". In 1898, George Touche established an office in London and in
1900 joined John Ballantine Niven in establishing the firm of Touche Niven, in
the Johnston Building at 30 Broad Street, New York. In 1947, Detroit accountant
George Bailey, then president of the American Institute of Certified Public
Accountants, launched his own organization. The new entity enjoyed such a
positive start that in less than a year, the partners merged with Touche Niven
and A. R. Smart to form Touche, Niven, and Bailey & Smart. In 1960, the firm was
renamed Touche, Ross, Bailey & Smart, becoming Touche Ross in 1969. In 1968
Nobuzo Tohmatsu formed Tohmatsu Aoki & Co, a firm based in Japan that was
to become part of the Touche Ross network in 1975. In 1972, Deloitte's firm (by
then known as Deloitte, Plender, Griffiths & Co.) merged with Haskins & Sells to
form Deloitte Haskins & Sells. While in 1989, in most countries, Deloitte, Haskins
& Sells merged with Touche Ross, forming Deloitte &Touche, in the United
Kingdom the local firm of Deloitte, Haskins & Sells merged instead with Coopers
& Lybrand (later renamed PwC). While the full name of the UK private company
is Deloitte Touche Tohmatsu Limited, in 1989 it initially branded itself DTT
International. In 2016, Deloitte changed its branding and adopted a new logo
with Deloitte written in black color instead of the earlier blue.
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CARTIER

Cartier was founded in 1847 in Paris by the
jeweler Louis-François Cartier, who in 1899
handed it over to his three sons. They would
establish the company internationally, not least
by making the Cartier name a favorite among
the crowned heads of Europe. Cartier has a long
history of sales to royalty. King Edward VII of
Great Britain referred to Cartier as "the jeweler
of kings and the king of jewelers." The brand
was quick to turn its attention to watches. The
Cartier family retained ownership of the firm
until 1964 when the business was sold to
various investors. Since 1993, Cartier has been
part of Richemont Group, along with some of
the world's most prestigious luxury brands.
Today, Cartier operates more than 200 stores in
125 countries, with three Temples (Historical
Maison) in London, New York, and Paris. Cartier
is regarded as one of the most prestigious
jewelry manufacturers in the world. It was
ranked by Forbes as the world's 64th most
valuable brand in 2019.

SIEMENS

Werner von Siemens laid the foundation for today’s
Siemens AG in 1847 with his design for the pointer
telegraph. The 30-year-old inventor hit upon an idea for
substantially improving the electric telegraph developed
by Charles Wheatstone and William Fothergill Cooke.
Together with precision mechanic Johann Georg Halske,
he established the telegraph construction company
“Telegraphen-Bauanstalt von Siemens & Halske” to
manufacture his new device. In 1848, the young company
won a contract to build Europe’s first long-distance
telegraph line. Extending largely underground from Berlin
to Frankfurt, the roughly 670-kilometer link went into
operation in February 1849. In March, the Frankfurt
Parliament elected Friedrich Wilhelm IV German Emperor.
Thanks to the new communications technology, the news
from Frankfurt reached Berlin in just one hour. 1966,
marked the founding of Siemens AG, which legally and
organizationally absorbed Siemens & Halske AG, Siemens
Schuckertwerke AG and Siemens-Reiniger-Werke AG. This
step completed two processes that had begun after World
War II: the rebuilding of the company, and its business
consolidation. Siemens AG is a German multinational
conglomerate company headquartered in Munich. The
principal divisions of the company are Industry, Energy,
Healthcare, and Infrastructure and Cities, which represent
the main activities of the company. The company is a
component of the Euro Stoxx 50 stock market index.
Siemens and its subsidiaries employ approximately
385,000 people worldwide.
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1849

PHARMACEUTICALS

PROFESSIONAL SERVICES

EXECUTIVE CHAIRMAN: IAN C. READ

CHAIRMAN & CEO: ROBERT MORITZ

HEADQUARTERS: NEW YORK, USA

HEADQUARTERS: LONDON, UNITED KINGDOM

MARKET CAP: $218.6 B / REVENUES: $53.6 B / ASSETS: $159.4 B

BRAND VALUE: $24.8 B / REVENUES: $42.4 B

PFIZER

Pfizer was founded in 1849 by
two recent German immigrants
to the USA, Charles Pfizer and
Charles Erhart. Both in their
mid-twenties, the two men set
up what was initially a fine
chemicals business in a
Brooklyn factory, using a loan
from Pfizer’s father as capital.
The company’s first product, a
palatable anti-parasitic drug,
made to taste like toffee, united
Pfizer’s skills as a chemist with
Erhart’s training as a
confectioner. It was a success,
and set the pattern for the
company’s future development.
When the American Civil War
broke out in 1862, it had an
impact on the country’s nascent
pharmaceutical industry. After
the war, Pfizer continued to
focus on industrial chemicals as
much as medicines, producing
the citric acid needed for the
emerging soft drinks industry,
fueling brands like Coca Cola
and Dr Pepper’s expansion in
the 1880s. This became their
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PRICEWATERHOUSECOOPERS (PWC)

mainstay for many years, laying
the basis for their continued
growth. Erhart died in 1891, and
Pfizer in 1906, leaving a
company of around 200
employees in the hands of Emil
Pfizer, who served as president
until the 1940s – the last
member of the Pfizer family to
be involved in managing the
company. Under his
stewardship, Pfizer’s expertise
in scientific production methods
developed greatly. This
expertise in fermentation and
large-scale pharmaceutical
production put Pfizer in good
stead when in 1941 the US
government appealed to the
pharma industry for support in
producing penicillin for the war
effort. Antibiotics marked the
transition to the modern Pfizer.
Their follow-up to penicillin,
Terramycin, first marketed in
1950, was both their first
proprietary drug, and the first
for which the company used
sales reps. Pfizer initiated its

DEC 2019/JAN 2020

first major internationalization
at this stage, moving into nine
new countries in 1951. By the
1960s, Pfizer were at their most
diversified point in its history
– stretched from pills to
perfume, and petrochemicals to
pet products. But Pfizer’s
almost Hollywood-level
blockbuster of the 1990s was
the little blue pill of Viagra,
which achieved high levels of
public recognition. Since the
turn of the millennium, Pfizer
has embarked on a series of
mega-mergers, gobbling up
Warner-Lambert in 2000,
Pharmacia & Upjohn in 2002,
and Wyeth in 2009. Today,
Pfizer Inc. is an American
multinational pharmaceutical
corporation based in New York
City, and is one of the world's
largest pharmaceutical
companies. It is listed on the
New York Stock Exchange, and
its shares have been a
component of the Dow Jones
Industrial Average since 2004.

Samuel Lowell Price, an
accountant, founded an
accountancy practice in
London in 1849. William
Cooper establishes his own
practice in London in 1854,
which seven years later
becomes Cooper Brothers
when his three brothers join.
In 1865 Price went into
partnership with William
Hopkins Holyland and Edwin
Waterhouse. The partners
change their name to Price,
Waterhouse & Co. in 1874. In
another venture, in 1898,
Robert H. Montgomery, William
M. Lybrand, Adam A. Ross Jr.
and his brother T. Edward Ross
formed Lybrand, Ross Brothers

and Montgomery in the United
States. In 1957, Cooper
Brothers & Co (UK), McDonald,
Currie and Co (Canada) and
Lybrand, Ross Bros &
Montgomery (US) merge to
form Coopers & Lybrand. In
1973 the three member firms
in the UK, US and Canada
changed their names to
Coopers & Lybrand. Then in
1980 Coopers & Lybrand
substantially expanded its
expertise in insolvency by
acquiring Cork Gully, a leading
firm in that field in the UK. In
1982, Price Waterhouse World
Firm forms. In 1990, in certain
countries, and including the
UK, Coopers & Lybrand

merged with Deloitte Haskins
& Sells to become Coopers &
Lybrand Deloitte, but in 1992
they reverted to Coopers &
Lybrand. In the 1998, Price
Waterhouse and Coopers &
Lybrand merge to create
PricewaterhouseCoopers.
Today, PwC is a multinational
professional services network
with headquarters in London
and is one of the Big Four
auditors, along with Deloitte,
EY and KPMG. PwC has
become a network of firms in
more than 150 countries, with
around 250,000 people. The
trading name was shortened
to PwC in 2010 as part of a
rebranding effort.
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PROFESSIONAL SERVICES

CONSUMER FINANCIAL SERVICES

CHAIRMAN & CEO: CARMINE DI SIBIO

CHAIRMAN & CEO: STEPHEN J. SQUERI

HEADQUARTERS: LONDON, UK
BRAND VALUE: $23.2 B / REVENUES: $36.4 B

HEADQUARTERS: NEW YORK, USA

ERNST & YOUNG (EY)

EY is the result of a series of mergers of
ancestor organizations. The oldest
originating partnership was founded in 1849,
in England, as Harding & Pullein. In that year
the firm was joined by Frederick Whinney. He
was made a partner in 1859, and with his
sons in the business it was renamed
Whinney Smith &Whinney in 1894. In 1903,
the firm of Ernst & Ernst was established in
Cleveland, US, by Alwin C. Ernst and his
brother Theodore. In 1906, Arthur Young &
Co. was set up by the Scotsman Arthur
Young in Chicago. In as early as 1924, these
American firms allied with prominent British
firms – Young with Broads Paterson & Co.
and Ernst with Whinney Smith & Whinney. In
1979, this led to the formation of AngloAmerican Ernst & Whinney, creating the
fourth largest accountancy firm in the world.
In 1989, Ernst & Whinney merged with the
then fifth largest in the domain, Arthur
Young, on a global basis, to create Ernst &
Young. In 2000, EY was the first of the firms
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AMERICAN EXPRESS (AMEX)

to formally and fully separate its consulting
practices via a sale to the French IT services
company Capgemini for $11 billion, largely in
stock, creating the new company of
Capgemini Ernst & Young, which was later,
renamed Capgemini. In 2013, the brand had
changed from Ernst & Young to EY and with
the tagline "Building a better working world."
Today, EY is a multinational professional
services firm headquartered in London,
United Kingdom and is one of the largest
professional services firms in the world.
Along with Deloitte, KPMG, and PwC, EY is
considered one of the Big Four accounting
firms. EY has recently shifted its historical
business focus towards consulting. EY
operates as a network of member firms
which are separate legal entities in individual
countries. It has around 270,000 employees
in over 700 offices around 150 countries in
the world. It provides assurance (including
financial audit), tax, and consulting and
advisory services to companies.

BRAND VALUE: $26 B
MARKET CAP: $95.3B
REVENUE: $43.3 B
ASSETS: $188.6 B
The company is best known for its charge
cards, credit cards and traveler’s cheques. In
1850, Amex began operations as an express
mail business in Buffalo, NY. It was a joint
merger of the express companies owned by
Henry Wells, William Fargo and John Warren
Butterfield. Wells and Fargo would later split
off and form their own company, Wells Fargo.
AMEX grew its network by working with
“affiliates” that ran other express companies,
including Wells Fargo Pony Express. The
possibility of launching a travel charge card
first surfaced in 1946, although it was not
actually launched until October 1, 1958.
250,000 cards were issued prior to the launch
date. The card had an annual fee of $6 and
were made of paper, with the account number
and cardmember’s name typed. They were the
first in the industry to issue embossed plastic
cards in 1959.In 2016, credit cards using the
American Express network accounted for
22.9% of the total dollar volume of credit card
transactions in the United States. In 2018, the
company had 114 million cards in force,
including 53.7 million cards in force in the
United States. In 2019, Forbes named
American Express as the 27th most valuable
brand in the world.

Source: Forbes, Wikipedia

1853
BANKING,
FINANCIAL
SERVICES

STANDARD
CHARTERED
CEO:
BILL WINTERS
HEADQUARTERS:
LONDON, UK
MARKET CAP: $28.9
B / REVENUES:
$24 B / ASSETS:
$688.8 B
Standard Chartered PLC is a
British multinational banking
and financial services
company headquartered in
London, England. Its history
dates back more than 150
years. It was founded by
James Wilson following the
grant of a royal charter by
Queen Victoria in 1853.After
opening branches in Mumbai,
Kolkata, Shanghai, Hong Kong
and Singapore over the next
decade, it traded in cotton
from Mumbai, indigo and tea
from Kolkata, rice from Burma,
sugar from Java, tobacco from
Sumatra, hemp from Manila
and silk from Yokohama.
Standard bank began
business in the Cape Province
of South Africa in 1862, by

John Paterson, and started
business in Port Elizabeth in
the following year. It helped
finance the development of
the Kimberley diamond fields
from 1867 and extended its
network further north to the
new town of Johannesburg,
when gold was discovered
there in 1885. By 1953, the
Standard Bank had 600 offices
across southern, central and
eastern Africa. In 1969;
Standard Chartered bank was
formed through the merger of
the two separate banks – the
Standard bank of British South
Africa and the Chartered bank
of India, Australia and China.
Today, it operates a network of
more than 1,200 branches and
outlets (including subsidiaries,
associates and joint ventures)
across more than 70 countries
and employs around 87,000
people. It is a universal bank
with operations in consumer,
corporate and institutional
banking, and treasury
services, and has a primary
listing on the London Stock
Exchange and is a constituent
of the FTSE 100 Index. It has
secondary listings on the
Hong Kong Stock Exchange
and the National Stock
Exchange of India. Its largest
shareholder is the
Government of Singaporeowned Temasek Holdings.
Temasek Holdings.
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APPAREL/ACCESSORIES

CHAIRMAN & CEO:
MICHAEL BURKE

CEO: MARCO GOBBETTI

LOUIS VUITTON (LV)

BURBERRY

HEADQUARTERS: LONDON, UK

HEADQUARTERS: PARIS, FRANCE
BRAND VALUE: $39.3 B
REVENUE: $15.5 B
It was in 1837 that a 16-year-old Louis
Vuitton arrived in Paris and started
apprenticing for the atelier of Monsieur
Maréchal. At the time, horse-drawn
carriages, boats and trains were the
main modes of transportation, and
baggage was handled roughly. Travelers
called upon craftsmen to pack and
protect their individual objects. Louis
Vuitton quickly became a valued
craftsman at the Parisian atelier of
Monsieur Maréchal. These were the
roots of his highly specialized trade; the
beginnings of his career in an artisanal
industry that called upon skills to
custom design boxes and trunks,
according to clients’ wishes. Louis
Vuitton stayed for 17 years before
opening his own workshop in Paris,
near the Place Vendome. By 1885; the
company opened its first store in
London, on Oxford Street. In 1892,
Louis Vuitton died, and the company's
management passed to his son. After
the death of his father, Georges Vuitton
began a campaign to build the company
into a worldwide corporation, exhibiting
the company's products at the Chicago
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MARKETCAP: $10.7 B / REVENUES: $3.6 B / ASSETS: $2.8 B
World's Fair in 1893. In 1896, the
company launched the signature
Monogram Canvas and made the
worldwide patents on it. By 1913, the
Louis Vuitton Building opened on the
Champs-Elysees. It was the largest
travel-goods store in the world at
the time. Stores also opened in New
York, Bombay, Washington, London,
Alexandria, and Buenos Aires. In
1930, the Keepall bag was
introduced. In 1936 Georges Vuitton
died, and his son, Gaston-Louis
Vuitton, assumed control of the
company. 1987 saw the creation of
LVMH, the parent organization of LV,
through the merge of Moët et
Chandon and Hennessy, leading
manufacturers of champagne and
cognac, who merged respectively
with Louis Vuitton to form the luxury
goods conglomerate. By 1989, Louis
Vuitton came to operate 130 stores
worldwide. Today, the Company is
one of the world's leading
international fashion houses and
operates in 50 countries with more
than 460 stores worldwide. LV was
named the world's most valuable
luxury brand in 2019 by Forbes.

Burberry was founded in 1856 when 21-year-old Thomas Burberry, a former draper's
apprentice, opened his own store in Hampshire, England. By 1870, the business had
established itself by focusing on the development of outdoors attire. Burberry was
one of the first tailors turning the fashion world around, combining elegance and
functionality in his creations. His items couldn’t just be nice to look at; they also
had to be comfortable and easy to wear. In 1879, he invented the Gabardine, an
innovative fabric made of wool, cotton and mixed textured, compact but breathable
and especially waterproof. The huge fabric’s success allowed him to open his first
shop in London, in 1891. The waterproof and strong features of the gabardine made
him popular among the royal family who then commissioned him to create the
uniforms for the British army during the Boer Wars and First World War. In 1901, the
Burberry Equestrian Knight logo was developed containing the Latin word
"Prorsum", meaning forwards, and later registered it as a trademark in 1909. In 1919,
King George V of England officially appointed Burberry a Royal Warrant as Tailors.
And by 1920 Burberry became a publicly quoted company for the first time. In 1955,
Queen Elizabeth II granted Burberry a Royal Warrant as a Weatherproofer. Burberry
remained an independent family-controlled company until 1955, when Great
Universal Stores (GUS) assumed ownership. Burberry was listed on the London Stock
Exchange in 2002, following an initial public offering. GUS divested its remaining
interest in Burberry in 2005 and the merger was fully completed. Today, the British
luxury fashion house is headquartered in London, England and focuses on and
distributes trench coats (for which it is most famous), ready-to-wear outerwear,
fashion accessories, fragrances, sunglasses, and cosmetics. The company is listed
on the London Stock Exchange and is a constituent of the FTSE 100 Index.
Burberry has stores in 51 countries.

VE N T U RE MAGAZ I N E

| 63

50

BRANDS OF HERITAGE

INTERNATIONAL BRANDS

1863

1864

DIVERSIFIED CHEMICALS /
PHARMACEUTICALS

MAJOR BANKS

SOCIÉTÉ GÉNÉRALE

BAYER

CEO: FRÉDÉRIC OUDÉA

CEO: WERNER BAUMANN
HEADQUARTERS: LEVERKUSEN,
GERMANY
MARKET CAP: $64.1 B
REVENUES: $46.7 B
ASSETS: $150.3 B
Founded in 1863 in Barmen, Germany,
as a dyestuffs factory by Friedrich
Bayer and his partner, Johann Weskott.
The financial foundation for expansion
was laid in 1881, when Bayer was
transformed into a joint stock company
called "Friedr. Bayer & Co." Bayer's
research efforts gave rise to numerous
intermediates, dyes and
pharmaceuticals, including the "drug
of the century," Aspirin®, which was
launched onto the market in 1899.
When the First World War broke out,
the effects were devastating and the
company lost most of its foreign
assets and the export markets
remained largely inaccessible. The
company's U.S. assets, including its
patents and trademarks, were
confiscated in 1917 and auctioned off
to its competitors. Once the global
economy stabilized in the mid-20s,
Bayer was one of six chemical
companies that merged to form I.G.
Farben AG (I.G.), the world's largest
chemical and pharmaceutical company
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HEADQUARTERS: PARIS
in 1925. A new research institute
for pathological anatomy and
bacteriology was built by I.G. and
there, in 1932, Gerhard Domagk
(University Lecturer in
Pathological Anatomy)
discovered the therapeutic effect
of the sulfonamides, with one
active ingredient from this class
of substances being launched in
1935 as Prontosil – a key
breakthrough in the
chemotherapy of infectious
diseases for which Domagk
received the Nobel Prize in 1939.
Once again, war broke out and
the Allied Control Council seized
I.G. after World War II. It was split
into six constituent companies in
1951, and then split again into
three: BASF, Bayer AG and
Hoechst. Bayer played a key role
in the "Economic Miracle" in
post-war West Germany, quickly
regaining its position as one of
the world's largest chemical and
pharmaceutical corporations. By
1963 – 100 years after its
founding – Bayer once again
employed nearly 80,000 people
and sales had grown to
approximately DM 4.7 billion. In
1988 Bayer celebrated the 125th

anniversary of its founding.
Sales that year amounted to
roughly DM 40 billion, while the
company employed more than
165,000 people worldwide.
Additionally, Bayer became the
first German company to list its
shares on the Tokyo Stock
Exchange. 1992, Bayer broke
ground on a new site in
Bitterfeld in eastern Germany,
where production of Aspirin™
began in 1994. In the same year,
Bayer acquired the North
American self-medication
business of Sterling Winthrop – a
milestone in the company's
history, as the acquisition also
allowed the company to regain
the rights to the "Bayer"
company name in the USA. For
the first time in 75 years, Bayer
could operate in the USA under
its own name and with the Bayer
Cross as its corporate logo. In
2014 Bayer acquired the
consumer care business of
US-based Merck & Co., with
brands such as Claritin,
Coppertone and Dr. Scholl's; and
in 2018 it acquired Monsanto, a
leading producer of genetically
engineered crops, for $63 billion.

MARKET CAP: $24.5 B
REVENUES: $49.5 B
ASSETS: $1,496.9 B
The bank is one of the oldest in
France, founded in 1864 by a group of
industrialists during the regime of
Napoleon III. The bank's first chairman
was Eugène Schneider, followed by
Edward Blount. The bank opened its
first Paris branch close to the capital's
stock exchange in 1865. Five years
later, Société Générale would have 15
branches in Paris and 32 around the
country. In 1871, the first international
branch was opened in London. In 1886,
the bank was part of a consortium that
financed the construction of the Eiffel
Tower. By 1895, Société Générale had
14,000 shareholders, and in 1913 they
numbered 122,000. During the 1920s,
Société Générale became France's
leading bank; its network had grown
sharply since the 1890s, with a huge
number of branches and seasonal
offices allowing in-depth penetration
of the provincial market. During the
Second World War, the military
campaigns of 1940 and 1944 impacted
127 of the bank's buildings, leaving 32
severely damaged or destroyed. After
the war, Société Générale was
nationalized in 1945. It now had a

single shareholder: the state.
The period from 1945 to
1958 was characterized in
France by rapid economic
recovery but also a greater
disequilibrium in the balance
of payments, calling for
continued exchange controls
and virtually permanent
credit control measures. The
range of banking services on
offer expanded
uninterruptedly. Thanks to
its presence in New York
City, Société Générale was
able to take advantage of
the flow of business
generated by the Marshall
Plan. 1986 saw the first of
several waves of
privatization in France.
Société Générale was
selected for privatization as
early as 1987 because of the
sound financial health
reflected by its risk coverage

ratios, equity capital and
productivity. In June 1987,
100% of the equity in the
company (17.2 billion francs)
was floated on the Paris
stock exchange. Privatization
became effective in July
1987. In 1997 Société
Générale acquired Crédit du
Nord; a group comprising
several regional banks with a
healthy financial position.
The transaction was valued
at 2.2 billion francs. Being
active in the real economy
for over 150 years, with a
solid position in Europe and
connected to the rest of the
world. Today, Société
Générale employs over
149,000 members of staff in
67 countries and supports
daily 31 million individual
clients, businesses and
institutional investors around
the world.
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1865

1865

COMMUNICATIONS EQUIPMENT

DIVERSIFIED CHEMICALS

CEO: RAJEEV SURI

CEO: MARTIN BRUDERMÜLLER

HEADQUARTERS: ESPOO, FINLAND

HEADQUARTERS:
LUDWIGSHAFEN AM RHEIN,
GERMANY

NOKIA

BASF

MARKET CAP: $32.3 B / REVENUES: $26.6 B
ASSETS: $ 46.6 B
From its humble beginning in 1865 as a single
paper mill operation, Nokia has found and
nurtured success over the years in a range of
industrial sectors including cable, paper
products, rubber boots, tires, televisions and
mobile phones. Nokia’s transition to a primary
focus on telecommunications began in the
1990s. The first GSM call was made in 1991
using Nokia equipment. Rapid success in the
mobile phone sector allowed Nokia to become
by 1998, the best-selling mobile phone brand
in the world. In 2003 Nokia introduced the first
camera phone. In 2011, to address increasing
competition from iOS and Android operating
systems, Nokia entered into a strategic
partnership with Microsoft. In 2014 Nokia sold
its mobile and devices division to Microsoft.
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The creation of Nokia Networks, following the
buy-out of joint-venture partner Siemens in
2013, laid the foundation for Nokia’s
transformation into primarily a network
hardware and software provider. The 2015
acquisition of Franco-American
telecommunications equipment provider
Alcatel-Lucent greatly broadened the scope of
Nokia’s portfolio and customer base. Additional
acquisitions have positioned Nokia to be an
industry leader in the transition to 5G wireless
technology by offering the only end-to-end 5G
network portfolio available on a global basis.
In 2016 Nokia re-entered the mobile handset
business with a licensing agreement with HMD
Global allowing them to offer phones under
the Nokia brand.

BRAND VALUE: $8 B
MARKET CAP: $76.6 B
REVENUES: $76.2 B
ASSETS: $103.8 B
BASF was founded by Friedrich Engelhorn in
1865 in Mannheim, Germany. The company
was set up to produce chemicals necessary
for dye production, notably soda and acids.
The development of the Haber process from
1908 to 1912 made it possible to synthesize
ammonia (a major industrial chemical as the
primary source of nitrogen), and after
acquiring exclusive rights to the process in
1913, BASF started a new production plant in
Oppau, adding fertilizers to its product range.
The artificial nitrogen fixation process
(Haber-Bosch process) is the main industrial
procedure to produce ammonia and
fertilizers today. It is named after its
inventors, the German chemists Fritz Haber
and Carl Bosch. They were later awarded
Nobel prizes, in 1918 and 1931 respectively,
for their work in overcoming the chemical
and engineering problems of large-scale,
continuous-flow, high-pressure technology.
In 1925 through BASF’s merger with five
other companies (including Hoechst and
Bayer) I.G. Farben was formed. As of 1933,
many of I.G.’s products become essential to
the regime’s policies of autarky and military

armament. During 1930’s, first
research activities in polymer
chemistry lead to success: styrene is
synthesized for the first time and now
plastics are the new material of the
20th century. The ability to produce
extremely fine dispersion originated
from the experience of making dyes
and, ultimately, the new plastics lend
themselves as a carrier medium. The
first 50,000 meters of magnetic audio
tape are supplied to the electronics
corporation AEG in 1934. A year later,
AEG presents the first tape recorder to
the public. At the end of the Second
World War, the Allies dissolved I.G.
Subsequently, years of reconstruction
began; it was until the currency reform
of 1948. BASF again employed more
than 20,000 workers and with the
German economic miracle in the
1950s, BASF added synthetics such as
nylon to its product range. The year
1951 witnessed the production of
Styropor, a type of plastic destined to

conquer the world’s markets. The
foamed plastic material is as popular
for insulating roofs, walls and ceilings
as it is for packaging fragile porcelain
or frozen foods. On its 100th
anniversary in 1965, BASF is already
on its way to becoming a
transnational company: With the
launch of production sites abroad and
further investments in the U.S., the
company strengthened its presence in
highly industrialized countries and
markets worldwide. The acquisition of
the Engelhard Corporation of New
Jersey (a leading supplier of materials
for catalysis and surface finishing) in
2006 was the largest takeover in
BASF’s corporate history. Today, BASF
is listed on Frankfurt, London, and
Zurich Stock Exchanges, and is a
component of the Euro Stoxx 50 stock
market index. BASF is the largest
chemical producer in the world and
comprises subsidiaries and joint
ventures in more than 80 countries.
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FOOD PROCESSING

DIVERSIFIED INSURANCE

CEO: ULF MARK SCHNEIDER

CEO: BILL WINTERS

HEADQUARTERS: VEVEY,
SWITZERLAND

HEADQUARTERS: NEW YORK, USA

NESTLE

BRAND VALUE: $ 12.6 B
MARKET CAP: $281.3 B
REVENUES: $93.4 B
ASSETS: $139 B
Its history had begun in 1866, with the
foundation of the Anglo-Swiss Milk
Company by the US brothers Charles and
George Page. In 1867, Nestlé’s founder,
German-born pharmacist Henri Nestlé,
launched his ‘flour with milk’ in Vevey,
Switzerland. Around this time, he started
using the now iconic ‘Nest’ logo. In 1875,
Henri sold his company and factory in
Vevey to three local businessmen. They
employed chemists and skilled workers
to help expand production and sales. By
1904, Nestlé began selling chocolate for
the first time when it took over export
sales for Peter & Kohler. In 1905,
Anglo-Swiss and Nestlé merged to form
the Nestlé & Anglo-Swiss Milk Company.
By that time, the company had more
than 20 factories, and started using
overseas subsidiaries to establish a
sales network that spans Africa, Asia,
Latin America and Australia. With its two
head offices, in Vevey and Cham, the
company opened a third office in London
to drive dairy export sales. In 1938,
Nescafé was launched. The product is
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the brainchild of Max Morgenthaler,
who began work on it in 1929,
when the Brazilian government
asked Nestlé & Anglo-Swiss to find
an outlet for its huge coffee
surplus. In 1947, Nestlé & Anglo
Swiss merged with Swiss company
Alimentana, which produces Maggi
soups. In 1948, the US Nestlé
Alimentana launched a soluble tea,
Nestea, which was manufactured
using the same method as Nescafé.
Nesquik, which dissolves easily in
cold milk, was also launched in the
US and became a top seller. Nestlé
infant cereal has been available
since 1948 as a powdered product,
but in the 1954, it was rebranded
as Cerelac. It was in 1974 and for
the first time, Nestlé diversified
beyond food and drink, becoming a
minority shareholder in global
cosmetics company L’Oréal, and in
1977 the company was renamed
Nestlé S.A. By acquiring US-based
Carnation Company for USD 3
billion in 1985, Nestlé added brands
such as Carnation and Coffee-Mate
to its portfolio. And in 1986, the
Nespresso story has begun with a
simple idea: enable anyone to

create a perfect cup of coffee, just
like a skilled barista. In 1988,
Nestlé bought UK confectionery
company Rowntree Mackintosh,
adding brands including KitKat,
After Eight and Smarties to its
portfolio. By 1992, Nestlé has
developed its position in mineral
waters by acquiring France’s Perrier
Group. In 1998 Nestlé bought
Italian mineral waters business
Sanpellegrino Group. After
expanding its ice-cream business
in the 1990s, Nestlé acquired the
licensing rights to premium
producer Häagen-Dazs in the US
and Canada, and bought
Mövenpick and Dreyer ’s Grand Ice
Cream in 2003. In 2012, Nestlé
acquired Wyeth Nutrition, formerly
Pfizer Nutrition, for USD 11.9
billion, to strengthen its position
in infant nutrition. Today, the
Swiss multinational food and drink
processing conglomerate has
more than 445 factories, operates
in over 185 countries, and
employs around 339,000 people.
It is the largest food company in
the world, measured by revenues
and other metrics, since 2014.

MARKETCAP: $43.4 B
REVENUES: $66.9 B
ASSETS: $ 629.5 B
Organized by a group of New York City
businessmen, the National Union Life and Limb
Insurance Company began business in 1864
insuring Civil War sailors and soldiers against
wartime-related disabilities. After five difficult
years in business and several reorganizations
and name changes, President James R. Dow, (a
medical doctor) and the board of directors
decided to drop the casualty business and focus
solely on life insurance business. And so, began
Metropolitan Life Insurance Company. When
MetLife opened for business on March 24, 1868,
the population of the USA was approximately 37
million, and there were 37 states in the country.
The company’s first home office consisted of two
rooms - enough space for its six employees. A
severe business depression that began in the
early 1870s rapidly put half of the 70 life
insurance companies operating in New York
State out of business. Only very large, longestablished ordinary life insurance companies
remained strong. Policy lapses over successive
years forced the company to contract until it
reached its lowest point in the late 1870s. In
1879, MetLife President Joseph F. Knapp turned
his attention to England, where "industrial" or
"workingmen's" insurance programs were widely
successful. American companies had not
bothered to pursue industrial insurance up to

that time because of the expense
involved in building and sustaining an
agency force to sell policies door to
door and to make the weekly
collection of five- or ten-cent
premiums. By importing English
agents to train an American agency
force, MetLife quickly transferred
successful British methods for use in
the US. By 1880, the company was
signing up 700 new industrial policies
a day. MetLife developed manuals
which guided agents to call at a home
at the same time each week to ensure
familiarity and contact. In the process
of collecting premiums, insurance
agents listened to the problems,
concerns, and hopes of their clients.
So successful was this approach that
by 1909, MetLife became the nation's
largest life insurer in terms of
insurance in force. In 1915, MetLife
completed the mutualization process,
changing from a stock life insurance
company owned by individuals to a
mutual company operating without
external shareholders and for the
benefit of policyholders. After 85 years

as a mutual company, MetLife
demutualized into a publicly traded
company with an initial public offering
(IPO) in 2000. The IPO was valued at
$6.5 billion, which was the largest IPO
to that date in United States financial
history. In 2005, MetLife acquired
Citigroup’s Travelers Life & Annuity and
all of Citigroup’s international insurance
businesses for $11.8 billion. At the time
of the deal, the Travelers acquisition
made MetLife the largest individual life
insurer in North America based on
sales. In the following years, MetLife
purchased the international leader
life-insurance business, American Life
Insurance Company (Alico), from
American International Group (AIG).
MetLife, which completed the deal in
2010, paid approximately $7.2 billion in
cash and $9 billion in equity and other
securities. Today, MetLife continued to
hold its position as the largest life
insurer in the United States and is
among the largest global providers of
insurance, annuities, and employee
benefit programs, with 90 million
customers in over 40 countries.
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MEDICAL EQUIPMENT & SUPPLIES

ENGINEERING, MANUFACTURING

CEO: ALEX GORSKY

CEO: VOLKMAR DENNER

HEADQUARTERS: NEW JERSEY,
USA

HEADQUARTERS: STUTTGART,
GERMANY

JOHNSON & JOHNSON

MARKET CAP: $366.2 B
REVENUES: $81.6 B
ASSETS: $ 153 B
It was 1886 when three Johnson brothers;
Robert, James, and Edward, founded
Johnson & Johnson (J&J) in New Jersey,
USA. By 1894, J&J launched maternity kits
to make childbirth safer for mothers and
babies. JOHNSON'S® Baby Powder goes
on the market. Its success led to the
company's heritage Baby business. In
1921, BAND-AID® Brand Adhesive
Bandages, invented by employee Earle
Dickson, goes on the market. They are the
first commercial dressings for small
wounds that consumers can apply
themselves. In 1924, J&J’s first overseas
operating company opened in the UK. In
the following years, J&J expanded to
Mexico and South Africa (1930) and to
Australia (1931). Robert Wood Johnson II,
son of the company founder by the same
name, took leadership in 1932. Known as
General Johnson, he transformed the
company into a global decentralized
Family of Companies. In 1944 J&J went
public, with a listing on the New York
Stock Exchange. By 1954, JOHNSON'S®
Baby Shampoo with NO MORE TEARS®
formula entered the market as the first
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mild and soap-free shampoo
designed to be gentle enough
to clean babies' hair but not
irritate their eyes. Since 1959,
J&J has engaged in several
major M&As: around 1,186
transactions with an
approximate value of USD 88.1
billions. The series of
acquisitions started with McNeil
Laboratories in the U.S. and
CilagChemie, AG in Europe,
giving the company a significant
presence in the growing field of
pharmaceutical medicines. One
McNeil product, TYLENOL® elixir
for children, was the first
prescription aspirin-free pain
reliever. And in 1961, Janssen
Pharmaceutica N.V. in Belgium
joined the J&J Family of
Companies. Its founder, Dr. Paul
Janssen, was recognized as one
of the most innovative and
prolific pharmaceutical
researchers of the 20th century.
During 1976-1989, the company
entered new areas of health,
such as vision care, mechanical
wound closure and diabetes
management. During 19892002, Neutrogena Corporation,

Kodak's Clinical Diagnostics
business, Cordis Corporation
and Centocor joined the Family
of Companies. In 2002, William
C. Weldon became Chairman
and CEO, only the eighth person
to lead the company since its
founding. Under his leadership,
J&J entered new therapeutic
areas such as HIV/AIDS, and
health and wellness. In 2006,
J&J continued its series of
acquisitions by acquiring Pfizer
Consumer Healthcare, which
brought in heritage consumer
brands such as LISTERINE®
Antiseptic (first formulated in
1879). In 2012, Alex Gorsky was
appointed Chief Executive
Officer. In 2017, J&J acquired
Actelion, a biotech company
based in Switzerland for
approximately USD 30 billion. It
was the largest acquisition in
the history of J&J. Today, J&J
corporation includes some 250
subsidiary companies with
operations in 60 countries and
products sold in over 175
countries. Its common stock is a
component of the Dow Jones
Industrial Average.

STOCKHOLDER EQUITY: $42.5 B
REVENUES: $92.6 B
ASSETS: $ 95.6 B
It was 1886 when Robert Bosch opened a
workshop for Precision Mechanics and Electrical
Engineering in Stuttgart, Germany. Bosch
started installing better-designed magneto
ignition devices into automobiles and became a
major supplier of a truly reliable ignition. In 1898,
he founded the first Bosch company outside
Germany in London together with the
Englishman Frederic Simms. This was the first
step onto the global market. Further sales
offices quickly followed in other European and
global countries. In 1902, the chief engineer at
Bosch, Gottlob Honold, unveiled an ever-better
solution — the high-voltage magneto ignition
system with spark plug. This product paved the
way for Bosch to become a world-leading
automotive supplier. With the outbreak of the
First World War, all foreign markets disappeared
overnight, research and development were
interrupted, and production switched to
armaments. Bosch started manufacturing
grenade detonators. After the end of the war, in
1917 Bosch was transformed into a corporation,
but the renamed public limited company Robert
Bosch AG faced enormous challenges. The
return to the global market was hampered by
increased competition, and its patents had been

revoked. But giving up was not an
option. Old contacts were refreshed
and new markets opened. At the same
time, the company focused on a core
skill — the thirst for innovation.
Motorcycle and bicycle lights, the
honking Bosch horn, windshield
wipers, and battery-powered ignition
were added to the product portfolio by
1926. Many years in the making, in
1927 an innovation came to fruition
that would last right up to this day
— the diesel-injection pump. And in
1932, the company developed its first
power drill and presented its first car
radio. With the start of the Second
World War, Bosch switched its
operations to military production again.
During the war, the Allies repeatedly
bombed Bosch production facilities.
Robert Bosch would not live to witness
how parts of his factories were razed to
the ground, as he died in 1942. He had
left clear instructions to his successors
on how to run the factory named after
him. At the end of the war, Bosch had
lost its international sites for the
second time. Large parts of its
production facilities lay in ruins. The
two following decades were devoted to
reconstruction, but also to harnessing
new lines of business. In the early
1950s, Bosch brought products to
market that reflected the German and
European economic miracle included
kitchen appliances and power drills for

do-it-yourselfers. The 1960s through to
the 1980s were marked by
transformation at Bosch, turning it into
a diversified group with self-managed
divisions. After moving into mobile
hydraulics, medical electronics, and
radio technology during the 1950s,
Bosch bought into a packaging
machinery company in 1963 and
expanded its activities with further
acquisitions to form the Packaging
Technology division. Bosch began
developing electronic components in
the mid-1950s. Transistors followed
suit, and then from 1970 integrated
circuits. ABS antilock braking system
launched in 1978, which Bosch turned
into a technical standard in automotive
engineering. More inventions were on
the way, as Bosch developed
micromechanical sensors for use in
automobiles during the 1990s. The
ESP® electronic stability program
launched in 1995 was a technological
milestone. In 2005, Bosch also started
manufacturing sensors for consumer
electronics, such as smartphones or
games consoles. Today, Bosch is a
major global player in the field of motor
vehicle parts, household appliances,
security systems, power tools and
microelectromechanical systems.
Despite employing some 402,000
employees worldwide along with
generating sizeable revenues, Bosch is
still privately owned.
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CONGLOMERATES

BEVERAGES

PHILIPS

CEO: FRANS VAN HOUTEN
HEADQUARTERS: AMSTERDAM,
NETHERLANDS
BRAND VALUE: $11.5 B
MARKET CAP: $36.3 B
REVENUES: $21.4 B
ASSETS: $ 29.7 B
The foundations of Philips were laid in 1891
when Gerard Philips and his father
established Philips & Co. in Eindhoven,
Netherlands – to manufacture lamps and
other electrical products. A few years later,
in 1895, Gerard's brother Anton joined the
young company. He proved to be a great
commercial talent and within a few years
Philips was one of the world’s leading
producers of light bulbs. From the outset,
Philips was an export-oriented company.
Large orders were won in Russia, including
one from the Tsar to light up the Winter
Palace. In 1912, Philips became a limited
company, with publicly traded shares, listed
on the Amsterdam Stock Exchange. With
developments in new lighting technology
fueling a steady program of expansion,
Philips established a research laboratory in
1914 ‘NatLab’ to study physical and chemical
phenomena and stimulate product
innovation. In 1916, Philips received royal
recognition on its 25th anniversary. Two
years later it introduced a medical X-ray
tube. This marked the point when the
company began to diversify its product
range and to systematically protect its
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COCA-COLA
innovations with patents in areas
stretching from X-ray radiation to
radio reception. During this period,
sales organizations were
established all over Europe and
other countries. In 1927, Philips
began producing radios, and within
five years it had sold one million
sets and become the world’s largest
manufacturer of radios and radio
tubes. Philips showcased its first
television at the Annual Fair in
Utrecht in 1938. One year later it
launched its pioneering rotary
electric shaver, the Philishave. The
year 1949 saw the introduction of
the Philips Synchrocyclotron,
enabling research into the
treatment of malignant tumors. In
1963 it introduced the Compact
Audio Cassette, setting the global
standard for tape recording. During
the 1970s, Philips Research
contributed to the new energysaving lamps. Key breakthroughs
were also made in the processing,
storage and transmission of images,
sound and data. These
subsequently led to the invention of
optical telecommunication systems,
the Laser Vision optical disc, and
the Compact Disc (CD). The 1982/83
market launch of the Compact Disc
– developed together with Sony –
represented another technological
landmark for Philips. Other
milestones from this period include
the production of Philips'

100-millionth TV set in 1984 and the
founding of Philips China Ltd in
1985. In 1990 the company lost
more than US$2 billion (biggest
corporate loss in Dutch history).
Troubles for the company continued
into the 1990s as its status as a
leading electronics company was
swiftly lost. Philips again partnered
with Sony to introduce the DVD in
1997. This ground-breaking
innovation went on to become the
fastest-growing home electronics
product in history. The corporate
name changed to Royal Philips
Electronics N.V. which was finalized
in 1998. Moving into a new century
and reflecting its focus on health
and well-being, the company
introduced the Ambient Experience
in 2002. This innovative solution
improves hospitals’ workflow and
patient care by integrating
architecture, design, dynamic
lighting and sound. Other
milestones include, in 2006, the
first commercial launch of a 3D
scanner, providing unprecedented
image quality for CT scans. In 2013,
Philips removed the word
"Electronics" from its name becoming Royal Philips N.V. In 2018,
the lighting division was spun off as
a separate company, Signify N.V.
Today, Philips is organized into two
main divisions: Philips Consumer
Health & Well-being and Philips
Professional Healthcare.

CEO: JAMES QUINCEY
HEADQUARTERS: GEORGIA, USA
BRAND VALUE: $ 59.2 B
MARKET CAP: $203 B
REVENUES: $31.7 B
ASSETS: $83.2 B
Long before its IPO in 1919, Coca-Cola was
created in 1886 by an Atlanta pharmacist, Dr.
John S. Pemberton. Pemberton’s bookkeeper,
Frank Robinson, named the mixture Coca-Cola
and wrote it out in his distinctive script. To this
day, Coca-Cola is written the same way. Selling
for 5 cents per glass, Coca-Cola averaged nine
sales per day during its first year. Over the
course of three years, between 1888-1891,
Atlanta businessman Asa Candler secured
rights to the business for a total of about
$2,300. Candler would become Coca-Cola’s first
president and the first to bring real vision to
the business and the brand. In 1892, the
Coca-Cola Company was formally founded in
Atlanta, Georgia. By 1895, Candler had built
syrup plants in Chicago, Dallas and Los
Angeles. In 1899, two lawyers from Tennessee,
Benjamin Thomas and Joseph Whitehead,
secured exclusive rights from Candler to bottle
and sell the beverage for the sum of only one
dollar. Other similar beverages had emerged
and to encounter imitation, the Coca-Cola
company wanted to create a distinctive bottle
shape to assure people they were getting a
real Coca-Cola. The Root Glass Company of
Terre Haute, Indiana, won a contest to design a
bottle that could be recognized in the dark, and

in 1916, they began manufacturing the
famous Contour Bottle, which remains
the signature shape of Coca-Cola
today. The company was purchased
for $25 million in 1919 by a team of
businessmen led by Ernest Woodruff.
Later that year, Coca-Cola made its
initial public offering for $40 per share.
Four years after his father Ernest
purchased the company from Asa
Candler, Robert Woodruff became the
company’s president. Candler had
introduced the US to Coca-Cola, but
the new company leader would spend
more than 60 years introducing the
drink to the world. After 70 years of
success with one brand, the Coca-Cola
Company decided to expand its range
of flavors. Fanta, was introduced in the
1950s, before Sprite followed in 1961,
TAB in 1963 and Fresca in 1966. The
company’s presence worldwide was

growing rapidly and year after year
Coca-Cola found a home in more and
more places. In 1981, Roberto C
Goizueta became Chairman and CEO,
and set about a complete overhaul of
the company with a strategy he called
‘intelligent risk taking.’ Among his bold
moves was organizing the numerous
US bottling operations into a new
public company, Coca-Cola Enterprises
Inc. He also led the introduction of
Diet Coke, the very first extension of
the Coca-Cola trademark. By 1997,
Coca-Cola already sold one billion
servings of its products every day yet
recognized that opportunity for growth
was still around every corner. From
the early beginnings when just nine
drinks a day were served, Coca-Cola
has grown to be one of the world’s
most ubiquitous brands, with 1.9
billion servings each day.
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